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H o w  t o  p i t c h  t o  j o u r n a l i s t s

I d e a s -

W r i t e  d o w n  s o m e  o f  y o u r  i d e a s  o f  y o u r  o w n  p i t c h e s !  

T h e  5  s t e p  f o r m u l a .

Wha t  l e s son s  have  you  l ea r n t  a l ong  t he  way  i n  you r  bu s i ne s s  t ha t  m igh t  be  u se f u l  t o
o t he r s ?

Wha t  m igh t  peop l e  f i nd  i n t e r s t i ng  abou t  you  o r  you r  b rand?  Do  you  have  an  i n t e r s t i ng
r ea son  f o r  s t a r t i ng?  D id  you  t u r n  a  hobby  i n t o  a  bu s i ne s s ?  D id  you  s t a r t  a  bu s i ne s s
acc iden ta l l y ?    

Wha t  e ven t s/  occa s i on s  a r e  com ing  up  t ha t  a r e  r e l e van t  t o  you r  b rand?  Eg .  i f  you ' r e
a  p s ycho l og i s t  can  you  g i v e  t i p s  on  how t o  s u r v i v e  f e s t i v e  f am i l y  f e ud s?  

Wha t  adv i ce  o r  t i p s  cou l d  you  ha r e  w i t h  o t h r s  t ha t  r e l a t e  t o  you r  b rand?  Eg . ,  i f  you ' r e
a  soc ia  med ia  manage r ,  wha t  adv i ce  can  you  g i v e  t o  peop l e  on  ed i t i ng  t h e  pe r f e c t
s e l f i e ?  I f  you  own  a  cand l e  b rand ,  wha t  home  spa  n igh t  t i p s  can  you  g i v e  peop l e?  

Wha t  t ype s  o f  r o undup s  cou l d  you r  p roduc t  go  i n t o?  Eg .  I f  you  have  a  beau t y  b rand
wha t  so r t  o f  head i ng  cou l d  you  g roup  s im i l a r  p roduc t s  u nde r ?   

S t e p  1 :  T h i n k i n g  o f  f e a t u r e  i d e a s .
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T h e  5  s t e p  f o r m u l a .  

F u l l  f e a t u r e :  

I f  you  l i k e  w r i t i ng  o r  f ee l  con f i den t  do i ng  so  t h en  you  can  p i t c h  a  f u l l  f ea t u r e .  T he
bene f i t  o f  t h i s  i s  t ha t  i t  g i v e s  t h e  j o u r na l i s t  v e r y  l i t t l e  wo r k  t o  do .  

T i p s :  

Of f e r i ng  a  numbe r  o f  way s ,  adv i ceno r  hack s  on  way s  t o  do  some t h i ng ,  make
some t h i ng  o r  ach i e ve  some t h i ng .  T he se  do  pa r t i c u l a r l y  we l  w i t h  d ig i t a l  pub l i ca t i on s
and  r eade r s  l o ve  t o  f ee l  t h e y  a r e  ge t t i ng  i n s i de r  i n s i gh t ,  f i r s t - hand  t i p s  and  way s  t o
save  t ime  and  money .  

S t e p  2 :  D e t e r m i n i n g  w h a t  i t  i s  y o u ' r e  p i t c h i n g

P r o d u c t / s e r v i c e  ( c o n t ) :

Q u o t e s / o p i n i o n :  

P r o d u c t / s e r v i c e :

This works when you are pitching to be included in a gift guide ('best christmas gifts for him' or'best Valentines
Gifts when you want to splash out'). This works best for key events during the year where gift guides are
typically created-  Christmas, Valentines day, easter (think food!), post exam results, Black Friday, back to
school etc. It also works well for seasonal roundups like 'winter moisturiser' and'sun tan lotion'. 

If you don't have a specific feature idea to pitch or just ant to align yourself as an expert in your field then you
can offer quotes on a certain topic or your opinion on a relevant subject. This type of pitch works well for
reactive PR- ie. when it relates to a topical event- whether this is Christmas or when you see a topic being
talked about in the press and have value to add via quotes.   

This is the most straight forward angle. It just means putting your product or service forward
without offering quotes, advice or commentary of any sort.  
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N o t e s
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N o t e s

T h e  5  s t e p  f o r m u l a .

+Do  you r  r e s ea r ch  on l i n e  be fo r e  buy i ng  p r i n t  magaz i ne s  and
newspape r s .

+Remembe r  t ha t  p r i n t  and  on l i n e  have  s l i g h t l y  d i f f e r en t  demog raph i c s .

+Make  a  l i s t  o f  j o u r na l i s t s  and  t he  pub l i ca t i on s  who  w r i t e  abou t  t op i c s
s im i l a r  t o  you r s .

+You  CAN p i t c h  membe r s  o f  t h e  same  t eam bu t  s end  i nd i v i dua l  ema i l -
n e ve r  s end  an  ema i l  t o  mo re  t han  one  j o u r na l i s t  a t  a  t ime .

+Check  t h e  mas t head  o f  a  magaz i ne -  you  w i l l  f i nd  names  and  po s i t i o n s
and  o f t e n  ema i l  add re s s e s .  

+ I f  you  k now exac t l y  who  you  a r e  p i t c h i ng  t o  t h en  s ea r ch  t h e i r  name  o r
f i nd  t h em  on  tw i t t e r  wheee  you  w i l l  o f t e n  be  ab l e  t o  f i nd  t h e i r  ema i l
( r emembe r  t o  check  t h e  ' twee t s  and  men t i on s '  t ab )  

+You  can  twee t  a  j o u r na l i s t  t o  a s k  f o r  t h e i r  ema i l  a s  l o ng  a s  you  have
t h r ough l y  chec k  and  canno t  f i nd  t h e i r  ema i l  on l i n e -  t h i s  i s  a  l a s t  r e so r t ! !

+ I f  you  k now you  wan t  t o  p i t c h  t o  a  spec i f i c  pub l i ca t i on  t h en  you  can
a l so  u se  t h e  me t hod  on  t he  nex t  page  t o  f i nd  ema i l  add re s s e s  ( r emembe r
t ha t  once  you  have  t he  ema i l  f o rma t  f o r  a  b rand  you  can  t hen  swap  any
name  i n t o  t h i s  once  you  f i nd  t h em! )  

S t e p  3 :  F i n d i n g  w h o  t o  p i t c h  t o .
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Serach for the name of the

publication on Twitter and

then click the top entry 

1.

2. Select the 'people' tab along the top-

this will show you every twitter profile

that has the name of the publication in

their bio- effectively a list of everyone

who works for, or is related to, the

publication. 



3. You cannot use this format for everyone else

in that 'people' tab- watch out for freelancers

who may not conform to that email address

and have their own. 
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Step 4: How to pitch. 

T h e  5  s t e p  f o r m u l a .
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Pitching is an art not a skill, and once you know the formula for how to create an
effective pitch.
you can apply it to all future pitches.

Here's how:

THREE WHYS AND A WHAT

why now?

Why you?

Why them?

what are you pitching?



Practice writing out your pitch:
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The 5 step formula. 

Step 5: following up

+Dont be deflated if you dont hear back




+wait one/two days if it is topical or three/four days if not 

and then follow up with the journalist




+make it clear you understand they are busy

+offer general help in other ways 

O H H E Y @ I N G E H U N T E R . C O . U K



U s e  t h e  w o r k b o o k  &  t r a i n i n g
v i d e o  t o  h e l p  g u i d e  y o u

You r  p i t c h i ng  ca l enda r  w i l l  a c t  a s  t h e  ancho r  f o r  e ve r y t h i ng  you  do
when  i t  comes  t o  PR .

I t  w i l l  mean  t ha t  you  neve r  m i s s  an  oppo r t u n i t y  t o  ge t  cove rage  f o r
you r  b rand  and  t ha t  you  can  s chedu l e  t h e  r e s t  o f  you r  t ime
acco rd i ng l y .

Some  week s  you  won ' t  n eed  t o  do  any  PR ,  some  week s  an  hou r  o r
so  and  pe r hap s  e ve r y  f ew  mon t h s  t a ke  ha l f  a  day  t o  r ea l l y  t a ke
S t oc k  o f  whe r e  you  a r e  a t ,  make  ad j u s tmen t s  and  p l an  f o r  t h e
qua r t e r  ahead .
 

P i t c h i n g  C a l e n d a r .

N o w  y o u  u n d e r s t a n d  a  b i t  m o r e  a b o u t  t h e  n a r r a t i v e s  w i t h  i n
y o u r  b r a n d  i t ' s  t i m e  t o  p u t  t o g e t h e r  y o u r  p i t c h i n g  c a l e n d a r
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K e y  n o t e s  f o r  t h i s  s e c t i o n :

+ When  p i t c h i ng  t o  mon t h l y  p r i n t  magaz i ne s  ( e .g .  E l l e ,  Ha rpe r ' s
Bazaa r , Red ,Ma r i e  C la i r e ,  GQe t c . ) be  awa re  t ha t  t h e y  c l o se  t h e i r
i s s ue  f i v e  mon t h s  be fo r e  t h e  r e l ea se  da t e .So  i f  you  wan t  t o  f ea t u r e
i n  t h e i r  Decembe r  i s s ue  you  need  t o  be  s end i ng  o f f  p i t c he s  i n
J u ne/ J u l y .  

+  Fo r  d ig i t a l  pub l i ca t i on s  t h e  l ead  t ime  i s  much  s ho r t e r .
I f  you  a r e  p i t c h i ng  f o r  a  s e t  e ven t ,  i . e .Ch r i s tma s ,Va l en t i n e ' s  Day  o r
Ea s t e r  t h en  s t a r t  s end i ng  ema i l s  a round  a  mon t h  i n  advance  f o r
p roduc t s  and  adv i ce  p i ece s .  I f  i t ' s  t op i ca l  ( e .g . l i n ked  t o  b r eak i ng
news )  t h en  s end  t he  p i t c h  a s  soon  a s  po s s i b l e .  

+  I f  you  a r e  un s u r e  e xac t l y  when  t o  p i t c h  t o  d ig i t a l  pub l i ca t i on s  t h en
goog l e  s im i l a r  p roduc t s  o r  f ea t u r e s  t o  t h e  one s  you  a r e  p i t c h i ng ,
l ook  a t  t h e  da t e  t h ey  wen t  l i v e  on l i n e .  

+  When  p i t c h i ng  t o  p r i n t  magaz i ne s  make  s u r e  t o  i den t i f y  wh i ch
i s s ue  you  a r e  l ook i ng  t o  be  f ea t u r ed  i n -  e .g . t h e  Ma rch  i s s ue .

+  Some  pub l i ca t i on s  pub l i s h  t h e i r  s c hedu l e  on l i n e  and  so  i t ' s  wo r t h
check i ng  f o r  med ia  pack s  on  t h e  webs i t e s  o f  t h e  pub l i ca t i on s  you
wan t  t o  p i t c h  t o  ( bo t h  p r i n t  and  d ig i t a l )  when  you  a r e  comp i l i ng  t h e
ca l enda r .



T h i n g s  t o  m a k e  a  n o t e  o f  i n  y o u r
p i t c h i n g  c a l e n d a r .

N o t e s
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-National days -e.g. National Lipstick Day

-Key events in your industry- e.g. London Fashion Week.

-When you are going to be abroad-there is no point pitching to a journalist and then being
uncontactable. The back and forth process can be unpredictable and sometimes you may be
called upon last minute to put something together so make sure you're going to be available.
 
-Date to start writing a pitch (give yourself more time at the beginning so you don't feel
pressured).

-Date to send pitch.

-Date to chase pitch (you can add this in as you go along and gage how the back -and-forth
process works) 

-Dates each magazine  issue closes(e.g. mark July as the month that the December issues of
monthly magazines close.



JANUARY
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FEBRUARY
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MARCH
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APRIL
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MAY
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JUNE
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JULY



AUGUST

MONTH 05: PR 
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SEPTEMBER
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OCTOBER
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NOVEMBER
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DECEMBER


