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Step 1: Thinking_of feature ideas.

\/\/hhof |eessons have you learnt along the way in your business that might be useful to
othersg

What might people find intersting about you or your brand2 Do you have an intersting
reason for starting? Did you turn a hobby into a’business? Did you start a business
accidentally?

What events/ occasions are coming up that are relevant to your brand?2 Eg. if you're
a psychologist can you give tips on how to survive festive family feuds?

What advice or tips could you hare with othrs that relate to your brand? Eg., if you're
a socia media manager, what advice can you give to ﬁeop|e on editing the perfect
selfiee If you own a candle brand, what home spa night tips can you give people?

What types of roundups could your product go into? Eg. If you have a beauty brand
what sort of heading could you group similat products under?

Ideas-

Write down some of your ideas of your own pitches!
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Step 2: Determining what it is you're pitching.

Full feature:

If you like writing or feel confident doing so then yeu cely pitch a full feature. The
benefit of this isthat it gives the journalist very litile work to do.
Tips:

Offering a number of ways, advicenor hacks on ways to do something, make
something or achieve something. These do particularly wel with digital publications
and readers love to feel they ate getting insider insight, first-hand tips and ways to
save time and money.

Product/service (cont):

This works when you are pitching fo be included in a gift guide ('best christmas gifts for him' or'best Valentines
Gifts when you want to splash out'). This works best for key events during the year where gift guides are
typically created- Christmas, Valentines day, easter (think food!), post exam results, Black Friday, back to
school efc. It also works well for seasonal roundups like 'winter moisturiser' and'sun fan lotion'.

Quotes/opinion:

If you don't have a specific feature idea to pitch or just ant to align yourself as an expert in your field then you
can offer quotes on a certain fopic or your opinion on a relevant subject. This type of pitch works well for
reactive PR-ie. when it relates to a topical event- whether this is Christmas or when you see a topic being
talked about in the press and have value to add via quotes.

Product/service:

This is the most straight forward angle. It just means putting your product or service forward
without offering quotes, advice or commentary of any sort.
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Notes
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Step 3. Finding_ who to pitch to.

+Do your research online before buying print magazines and
newspapers.

+Remember that print and online have slightly different demographics.

+Make a list of journalists and the publications who write about topics
similar to yours.

+You CAN pitch members of the same team but send individual email-
never send an email to more than one journalist at a time.

+Check the masthead of a magazine- you will find names and positions
and often email addresses.

+If you know exactly who you are pitchin% tfo then search their name or
find them on twitter wheee'you will often be able to find their emai
(remember to check the 'tweets and mentions' ta

+You can tweet a journalist to ask for their email as long as you have
throughly check and cannot find their email online- this is a last resort!!

+1f you know you want to pitch to a specijfic publication then you can
also use the method on the next page to find email addresses {remember
that once you have the email formaf for a brand you can then swap any
name into ‘this once you find theml)

Notes
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1. SERACH FOR THE NAME OF THE
PUBLICATION ON TWITTER AND
THEN CLICK THE TOP ENTRY

Wl 02-UK 40 W0:18 @1 50

L4 O the Telegraph o

Latest homs- Videos News B
/\TIIII woraph @ Follow

\E @Telegraph

Think ahead with the latest news,
comment, analysis and video.

t Telegraph Business @ Eollow
Etelebusiness
The latest finance and business news from

the @Telegraph team. Get our daily
Business Briefing straight to your inkbox,
every morning.

Steven Swinford &

@Steven_Swinford
Deputy Political Editor, The Telegraph.

T Telegraph Sport & Eollow
@TelegraphSport
Breaking news and live coverage from the

@Telegraph Sport team.

. o Follow
@ Jeremy'WarnerUK
Associate Editor, The Daily Telegra

columnist on the international and U
economies, finance, and business

© Q Q =

Fallow

the Telegraph
1490 Tvaesets in thie last oy

the Telegraph the Chancellor

f.z\ The Telegraph &
NS

Eletegraph

T The Telegraph &
] ETtnaia

Tha Diadly Telegraph &
FEdailvielegraph

Talegraph Theatrs &

S TedaT haastre

The Telegraph

EMashuaTelagraph

The Telegraph &

SEtelegraphga

rMA The Telegragh

= :I:'.::.I|I MEws

The Telegragh
ﬂl FEalantelegraph

2. SELECT THE 'PEOPLE' TAB ALONG THE TOP-

THIS WILL SHOW YOU EVERY TWITTER PROFILE

THAT HAS THE NAME OF THE PUBLICATION IN
THEIR BIO- EFFECTIVELY A LIST OF EVERYONE
WHO WORKS FOR, OR IS RELATED TO, THE

PUBLICATION.
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3. YOU CANNOT USE THIS FORMAT FOR EVERYONE ELSE
IN THAT 'PEOPLE' TAB- WATCH OUT FOR FREELANCERS
WHO MAY NOT CONFORM TO THAT EMAIL ADDRESS
AND HAVE THEIR OWN.

Sarah Knapton &

m@aarahknapton

Followed by Jonny Cooper, Hana Carter, Sara Firth, and
20 others you follow

Science Editor at The Daily Telegragh
sarah.knapton@telegraph.co.uk S——
@ London & telegraph.co.uk B Joined January 2009

2,005 Following 8,564 Followsrs

Tweets Tweets & replies Media Likes

Sarah Knapton & @sarahknapton - 3m
45 minutes into Defra briefing on UK
climate change projections and nobody

has managed to tell us what they actually
are - just endless waffle

Gl L ) !

Sarah Knapton & @zarahknapton - 25
* Government to start building new

reservairs to tackle water shortages

ta climate chanae. Michaeal Gove talls

@ Q Q =



MONTH O05: PR

Step 4. How to pitch.

Pitching is an art not a skill, and once you know the formula for how to create an
effective pitch.
you can apply it to all future pitches.

Here's how:

THREE WHYS AND A WHAT

WHY NOW?
WHY Youz?
WHY THEM 2

WHAT ARE YOU PITCHING?
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Practice wriling out your pitch:
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Step 5: following_up

+DONT BE DEFLATED IF YOU DONT HEAR BACK

+WAIT ONE/TWO DAYS IF IT IS TOPICAL OR THREE/FOUR DAYS IF NOT

AND THEN FOLLOW UP WITH THE JOURNALIST

TMAKE IT CLEAR YOU UNDERSTAND THEY ARE BUSY

TOFFER GENERAL HELP IN OTHER WAYS

OHHEY@INGEHUNTER.CO.UK
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Now you understand a bit more about the narratives with in
vour brand it's time to put together your pitching calendar

Your pitching calendar will act as the anchor for everything you do
when it comes to PR

It will mean that you never miss an opportunity to get coverage for
your brand and that you can schedule the rest of your time
accordingly.

Some weeks you won't need to do any PR, _some weeks an hour or
so and ﬂoerhops every few months take half a day to really take
Stock of where you are at, make adjustments and plan for the
quarter ahead.

+ When pitching to_monthl rint magazines 1e.?. Elle, Harper's
Bazaar,Red,Marie Claire, é&etc.)be aware that they close their
issue five months before the release date.So if you want to feature
in their December issue you need to be sending off pitches in
June/July.

+ For digital publications the lead time is much shorter.

you are pitching for a set event, i.e.Christmas,Valentine's Day or
Easter then start sending emajls around a month in advance for
products and advice pieces. If it's topical [e.g.linked to breaking
news) then send the pitch as soon as possible.

+ If you are unsure exactly when to pitch to digital publications then
?oog|e similar products or features to the ones you are pitching,
ook at the date they went live online.

+ When pitching to print mofgozines make sure to identify which
issue you are looking to be featured in- e.g.the March issue.

+ Some publications publish their schedule online and so it's worth
checking for media Focks on the websites of the publications you

wc1|nT to pitch to (both print and digital] when you are compiling the
calendar.

%‘y& 7%& V’F@@Z/@“Z z Tﬂymuwow%
wo%&@ T@ ﬂ&/% fwl‘/#é@ /@W
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-National days -e.g. National Lipstick Day
-Key events in your industry- e.g. london Fashion Week.

“When you are going to be abroad-here is no point pitching to a journalist and then being
uncontactable. The back and forth process can be unprediciable and sometimes you may be
called upon last minute to put something together so make sure you're going to be available.

-Date to start writing a pitch (give yourself more time at the beginning so you don't feel

pressured).

-Date to send pitch.

-Date to chase pitch (you can add this in as you go along and gage how the back -andforth

process works)

-Dates each magazine issue closesle.g. mark July as the month that the December issues of

monthly magazines close.

Notes
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JANUARY
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FEBRUARY
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MARCH
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APRIL



MONTH O5: PR

MAY
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JUNE
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JULY
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AUGUST
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SEPTEMBER
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OCTOBER
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NOVEMBER
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DECEMBER



