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U s e  t h i s  g u i d e l i n e s  b o o k l e t  t o  h e l p  y o u  k e e p  o n
t r a c k  w h e n  i t  c o m e s  t o  y o u r  b r a n d .

K e e p  r e f e r r i n g  b a c k  t o  t h e s e  w h e n  y o u  n e e d  t o .

R e v i e w  y o u r  b r a n d  r e g u l a r l y .

C o n s i s t a n c y ,  p e r s i s t e n c e  &  r e s i s t a n c e .

U s e  t h e  t r a i n i n g  v i d e o s  t o
h e l p  y o u  c o m p l e t e  t h i s  w o r k b o o k

B rand i ng  gu ide l i n e s  a r e  he l p f u l  f o r  a  n umbe r  o f  r ea son s .  T hey  he l p  you  s t a y  on
t r ac k  when  you  a r e  c r ea t i ng  some t h i ng  new o r  when  you  a r e  p roduc i ng  you r
soc ia l  med ia  con t en t .  T hey  a l s o  he l p  you  t o  commun i ca t e  you r  v i s i on  t o  you r  t eam
membe r s  and  any  t h i r d  pa r t y  s e r v i c e  o r  s upp l i e r  who  you  may  wo r k  w i t h .

When  you  ge t  s t u c k  o r  t h i ng s  a r en ' t  l oo k i ng  o r  f ee l i ng  qu i t e  how you  wan t  t h em
to ,  t h en  u se  you r  b rand i ng  gu ide l i n e s  book l e t  t o  ge t  you  back  on  t r a c k  and
i n sp i r e  you  t o  c r ea t e  con s i s t e n t  and  r e cogn i sab l e  v i s ua l s  t o  you r  b rand .

Spend  t ime  r e v i ew i ng  you r  b rand  a t  l ea s t  tw i ce  pe r  yea r  t o  make  s u r e  t ha t  you
a re  h i t t i ng  t h e  ma r ke r s .  I den t i f y  a r ea s  whe re  you  may  have  s t r a yed  o f f  b rand  and
pu t  a  p l an  i n  p l ace  t o  b r i ng  i t  back  on  b rand .  Have  a  t h i n k  abou t  wh i ch  a r ea s  o f
you r  ou t pu t  a r e  b rand  s t r ong  and  b rand  weak .

Remembe r  t ha t  you r  b rand  i s n ' t  s ome t h i ng  t ha t  becomes  r e cogn i sab l e  w i t h i n  a
week .  You r  b rand  i s  s ome t h i ng  t ha t  ha s  t o  l a s t  a t  l ea s t  2/5/10 yea r s  and  so  i t ' s
a  l ong  t e rm  p roce s s .  S t a y  con s i s t e n t  i n  you r  v i s ua l s ,  vo i ce s  and  mes sag i ng .  Be
pe r s i s t e n t  i n  t h e  way  you  commun i ca t e  you r  b rand  and  r e s i s t  t h e  u rge  t o  adap t
and  change .  

B r a n d i n g  G u i d e l i n e s
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W r i t e  y o u r  b r a n d  p r o m i s e .

N o t e s

A b rand  p rom i s e  i s  a  va l ue  o r  e xpe r i e nce  a  company ' s  c u s t ome r s  can  e xpec t  t o  r e ce i v e
eve r y  s i ng l e  t ime  t hey  i n t e r ac t  w i t h  t ha t  company .  T he  mo re  a  company  can  de l i v e r  on
t ha t  p rom i s e ,  t h e  s t r onge r  t h e  b rand  va l ue  i n  t h e  m i nd  o f  c u s t ome r s  and  emp loyee s .

B r a n d  P r o m i s e
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L o g o  d e t a i l i n g .

N o t e s

Where  t o  u se  i t  ( Soc ia l  med ia ,  webs i t e ,  p r i n t ed  goods )
How t o  u se  i t  i n  t h e  med i ums  you  w i l l  u s e  i t  i n  ( e .g .  F u l l  l ogo  o r  s t amp  ve r s i on )
How no t  t o  u s e  i t  ( e .g .  do  no t  u s e  wh i t e  on  a  l i gh t  backg round  a s  you  won ' t  be
ab l e  t o  s ee  i t ) .

No t e  down  you r  l ogo ,  i n c l ud i ng  you r  p r ima r y  and  s econda r y  l ogo  s t y l e  and  j o t  down
t he  wo rd s  /  ph ra se s  a s soc ia t ed  w i t h  you r  l ogo .  A l so  no t e  down  any  i con s  /  s ymbo l i sm
&  co l ou r  u s ed  i n  you r  l ogo .  I n c l ude  you r  be s t  p rac t i s e  f o r  you r  l ogo :

L o g o
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C o l o u r  d e t a i l i n g .

N o t e s

A good  b rand  w i l l  s t i c k  t o  i t s  co l ou r  pa l e t t e .  Re sea r ch  you r  co l ou r s  you  wan t  t o  u s e  and
how t hey  f i t  t oge t he r  i n  a  co l ou r  pa l e t t e .  You  may  wan t  t o  choo se  up  t o  5  co l ou r s  t o
i n c l ude  i n  you r  co l ou r  pa l e t t e .  No t e  down  t he  co l ou r s  and  how and  whe re  t h ey  w i l l  be
u sed .  I t  w i l l  a l s o  be  he l p f u l  t o  now down  why  you  have  cho sen  t ho se  co l ou r s  and  t he i r
co l ou r  code  numbe r  i n  t h e se  f o rma t s :  PMS,  CMYK,  RGB and  HEX .

C o l o u r  D e t a i l i n g
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F o n t s

N o t e s

Which  f on t s  w i l l  you  u se  i n  you r  b rand .  I n c l ude  de ta i l s  o f  a  p r ima r y  f on t  wh i ch  w i l l  be
u sed  t he  mos t  and  be  t he  mos t  r e cogn i s ed  f on t .  A  s econda r y  f on t  wh i ch  w i l l  be  u sed  t o
comp l imen t  t h e  p r ima r y  f on t  and  a  back  up  f on t  wh i ch  w i l l  be  u sed  when  you r  ma i n
b rand  f on t s  a r en ' t  a va i l ab l e .  On  I n s t ag ram s t o r i e s  f o r  e xamp l e .  I n c l ude  de ta i l s  o f  t h e i r
s i z e ,  co l ou r ,  spac i ng  and  do ' s  and  don ' t s .

T y p o g r a p h y
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C o m p l i m e n t a r y  i m a g e r y

N o t e s

Which  o t he r  image s  w i l l  be  u sed  t h r oughou t  you r  b rand  t o  convey  you r  me s sage?  Wi l l
t h e r e  be  a  s e t  o f  s t anda rd  images  f o r  you r  company  t o  p i c k  f r om  wh i ch  have  been
p re v i ou s l y  v e t t ed?  No t e  down  any  co l ou r s ,  s t y l e s ,  emo t i on s  &  t ype s  o f  image r y  t ha t
cou l d  be  u sed  a s  we l l  a s  any  images  t o  a vo id  i n  you r  b rand i ng .  Wh i ch  f i l t e r s  /  how
wi l l  you  ed i t  you r  pho t o s ?  Wha t  i s  you r  b rand s  pho tog raphy  s t y l e  go i ng  t o  l ook  and
f ee l  l i k e?  How w i l l  you  en s u r e  con s i s t e ncy  i n  image r y?

O t h e r  I m a g e r y
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Y o u r  M e s s a g i n g

N o t e s

How w i l l  you  commun i ca t e  you r  b rand  and  how do  you  wan t  i t  t o  be  r e ce i v ed?  Wha t
l anguage  s t y l e s  w i l l  you  u se?  Wha t  emo t i on s  do  you  wan t  peop l e  t o  f ee l ?  How w i l l
y ou r  b rand  speak?  No t e  down  any  wo rd s  t ha t  you  wan t  a s soc ia t ed  w i t h  you r  b rand  and
a lway s  come  back  t o  t h e se  e ve r y  t ime  you  commun i ca t e  w i t h  t h e  wo r l d .  T h rough  you r
webs i t e ,  s oc ia l  med ia ,  packag i ng ,  e ve r y t h i ng .  A l so  no t e  down  wha t  you  a r e  no t  and
t he  vo i ce  and  t one  you  don ' t  wan t  a s soc ia t ed  w i t h  you r  b rand .

V o i c e  &  T o n e



M O N T H  0 1 :  B R A N D I N G

B e  S p e c i f i c

I n c l u d e  D o ' s  a n d  D o n ' t s

C r e a t e  a  D i g i t a l  V e r s i o n

R e m e m b e r  y o u r  i d e a l  c l i e n t

Imag i ne  t ha t  you  a r e  w r i t i ng  t h e se  f o r  a  huge  t eam o f  peop l e  who  don ' t  k now you
o r  a r e  new t o  wo r k i ng  w i t h  you . The se  gu ide l i n e s  a r e  a  f o unda t i on  t o  bu i l d  f r om
bu t  mu s t  be  w r i t t e n  i n  a  ve r y  spec i f i c  way  so  t ha t  t h e r e ' s  no  r oom f o r  a l t e r a t i o n  o r
i n t e r r up t i on .

A t  e ve r y  po i n t  make  s u r e  t ha t  you  don ' t  on l y  de t a i l  t h e  do ' s  o f  you r  b rand  bu t  a l s o
t he  don ' t s .  I t  w i l l  h e l p  you  t o  s t a y  con s i s t e n t  and  have  a  s t r ong  i dea  i n  you r  m i nd
o f  wha t  you r  b rand  i s  and  i s  no t .

A  d ig i t a l  v e r s i on  o f  you r  b rand  gu ide l i n e s  w i l l  be  mo re  spec i f i c  and  you  can  u se
examp l e s  o f  t h e  f on t s ,  l ogo  &  co l ou r s  t o  r e f e r  t o  r a t he r  t han  j u s t  t a l k i ng  abou t
t h em .

You  own  t he  b rand  bu t  you r  i dea l  c l i e n t  c r ea t e s  t h e  va l ue  o f  t ha t  b rand  and  need s
t o  be  ab l e  t o  a s soc ia t e  t h emse l v e s  w i t h  you r  b rand .  So  keep  t hem  i n  m i nd  a t
e ve r y  s t age  o f  c r ea t i ng  you r  b rand  gu ide l i n e s .

B r a n d i n g  G u i d e l i n e s

S t i c k  t o  i t
Th i s  i s  a  book l e t  o f  e ve r y  a spec t  o f  how you  wan t  t o  be  pe r ce i v ed  by  you r  i dea l
c l i e n t .  S t i c k  t o  i t ,  t r u s t  you r s e l f  and  r emembe r  t ha t  Rome  wasn ' t  b u i l t  i n  a  day .
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